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Is there a formula for success? Yes, yes 

there is. And step by step, variable by 

variable, I will take you through that 

formula. Run your own fact pattern into 

that formula and you will produce the 

best possible outcome for yourself. I'm 

going to share with you how you can 

maximize the marketability of your 

indie deck project. 

 

No matter what your deck project is, 

we'll nudge it farther along to bring you 

more marketing power, more sales, 

more visibility, and to make your project 

the best version it can possibly be. 
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